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Generation Green: 
Our Say, Our Planet T&Cs

These rules apply to Generation Green: Our Planet, Our Say. 
A search to find the UK’s most green-minded 7-14 year olds

The below is the basis of entry to the Generation Green: Our Planet, Our Say think tank

• To enter the competition yourself or to enter someone you know, simply complete an entry 
form published on the web site www.generationgreen.co.uk. By entering into the competition 
you agree to the Terms and Conditions stated herein and acknowledge that failure to comply 
with the rules may result in disqualification.

• The closing date is midday Wednesday 27/5/09

• Incomplete or offensive entries will be deemed to be invalid. 

• Unless otherwise stated, entries must arrive no later than the published closing date for the 
competition. Entries received after this time will be allowed only at the discretion of the Our 
Planet, Our Say judging panel who may extend the closing date without prior notice

• Proof of emailing will not be accepted as proof of delivery and no responsibility can be 
accepted for entries lost, delayed, mislaid or for any technical failure or for any event which 
may cause the competition to be disrupted or corrupted

• All entries, photographs, and other material submitted as part of a competition entry shall 
become the property and the copyright of British Gas who reserves the right to publish them 
in whole or in part or use them in any way deemed fit without the permission of the entrant 
or payment for such use but subject always to the provisions of the Data Protection Act 1998

• Applications will be limited to 100 words or less.  All competition entries will be examined 
and the prizes will be awarded to the entry/entries the judges consider to have a combination 
of the most passion, creativity, activeness and awareness of environmental issues

• 40 entrants will be selected to go through to the first round final.  These finalists will be 
chosen from the following age groups and geographic regions: 

	 a.	 7-10 years and 11-14 years;
	 b.	 South, London, North East, North West, East Midlands, West Midlands, South East, 	
		  South West, Scotland and Wales,

2 children from each age category and each region will make up the 40 first round finalists
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• The winners will be chosen from the finalists and will consist of 20 children; being 1 child 
from each age category and each region

• The winners will be notified by telephone or email within two weeks of the stated 
competition closing

• Winners may be required to travel with a parent or guardian to various locations across the 
United Kingdom for educational events.  Travel costs will be provided for by British Gas

• British Gas Generation Green reserves the right to change the rules applicable to any 
competition or to void any competition at any time and for any reason

• Entry to all competitions is restricted to residents of the UK. Nominees must be aged 
between 7 and 14 years of age (and still be so by 31st December 2009)

• Names of winners will be available on the website www.generationgreen.co.uk once the 
competition has come to an end

• There is no cash alternative to any prizes offered

• All winners are required to co-operate with British Gas to publicise their win as appropriate, 
this may include photography and interviews. The winners agree that British Gas may 
publicise and use these photographs or interviews in any way deemed fit but always in 
accordance with the Data Protection Act 1998

• Failure to comply with any of these rules may result in the disqualification of the entry

• The decision of the judging panel is final in all matters concerning the competition. It is a 
condition of entry to any competition that the entrant agrees to be bound by these rules and 
that the decisions of judges and the Promoter on any matter whatsoever arising out of or 
connected with the competition are final

• Promoter: British Gas Trading Limited, Millstream, Maidenhead Road, Windsor, Berkshire, SL4 
5GD (do not send any promotional correspondence to this address)

• These Terms and Conditions should be read in conjunction with any accompanying 
promotional materials


